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COMMUNITY IMPACT REVIEW

IN 2021:
WE DISTRIBUTED MORE THAN WE DISTRIBUTED OUR WORK THROUGH OUR CLIENT
UTILITIES RESULTED IN THE REDUCTION
$168 MILLION $28 MILLION
dollars in energy efficiency in incentive dollars to 1'6 MILLION
incentives to customers low-income customers metric tons of carbon dioxide

INLOCAL COMMUNITIES CREATED

3,500 NEW JOBS 3.2 MILLION ECONOMIC ACTIVITY WORTH
were created CUSTOMERS $712 M"—LION

Over the lifetime of the water- and energy-efficient measures we installed in 2021,

our clients and utility customers will save:

22 BILLION kWh 1.6 BILLION therms 48 BILLION gallons of water
equivalent to powering carbon equivalent to taking more than equivalentto 73,000
over 170,000 homes for a year 144,000 cars off the road for a year Olympic-sized swimming pools for a year



Residential - Market Rate and
Low/Moderate Income

Commercial & Industrial
Multifamily - Market Rate and

Low/Moderate Income
Public sector & Schools Facilities
Beneficial electrification

Products and kits

¢ Rural industrial efficiency

AN
* Home energy reports
¢ Appliance recycling

* Healthy Homes Connect
* Workforce education

* Efficiency Works multifamily
¢ | iving Wise school program

* Focus On Energy Business Solutions

* Agriculture program

* Small business program
* Cold climate heat pumps

* Smart Kids
school program
* FV make ready

* Energy House

Call Program

* | ow-income
weatherization
program

* Low-income weatherization
* Retail lighting & appliances

*Franklin Energy operates in all states above colored in blue and orange
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* We work closely with diverse
businesses and community-based
organizations.

Energy
assessments -
online & in-
person

Customer targeting,
eligibility

Marketing
campaigns

Home
Awareness, assessor,

enrollment educator
builder

Energy
A program
'ETF-'J education

Ongoing _ Advisor,
engagement Ongoing ally, incentive Application,
(e.g., home resource provider rebate
energy processing
reports, DR
enrollment)
Advocate, Program
install process services
l Customer
experience

Contractor
recruitment,
qualification,

training*

QA/QC,
project
inspections



How can 3'd party providers assist
state energy offices?

= Plan/designh programs targeting unmet needs - and underserved

communities

= Bring proven best practices and technology tools for efficient program
operations and high delivery standards

= Recruit and grow local contractors and diverse businesses as trusted
channels driving program participation

= Create one-stop experience for citizens and businesses, optimizing utility
rebates, government programs, and tax credits
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